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We, the undersigned, are graphic designers, photographers and students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been presented to us as the most lucrative, effective and desirable means
of using our talents. We have been bombarded with publications devoted to this belief, applauding the work of those who have
flogged their skill and imagination to sell such things as: cat food, stomach powders, detergent, hair restorer, striped toothpaste,
aftershave lotion, beforeshave lotion, slimming diets, fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-ons and

slip-ons.

By far the greatest effort of those Working in the advertising industry are wasted on these trivial purposes, which contribute little

or nothing to our national prosperity.

In common with an increasing numer of the general public, we have reached a saturation point at which the high pitched scream
of consumer selling is no more than sheer noise. We think that there are other things more worth using our skill and experience
on. There are signs for streets and buildings, books and periodicals, catalogues, instructional manuals, industrial photography,
educational aids, films, television features, scientific and industrial publications and all the other media through which we

promote our trade, our education, our culture and our greater awareness of the world.
We do not advocate the abolition of high pressure consumer advertising: this is not feasible. Nor do we want to take any

of the fun out of life. But we are proposing a reversal of priorities in favour of the more useful and more lasting forms of

communication. We hope that our society will tire of gimmick merchants, status salesmen and hidden persuaders, and that the

Sin



We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute

little or nothing to our national prosperity.
In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We

Saintly



We, the undersigned, are graphic designers, photographers and students who have been brought
up in a world in which the techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable means of using our talents. We have
been bombarded with publications devoted to this belief, applauding the work of those who have
flogged their skill and imagination to sell such things as: cat food, stomach powders, detergent,
hair restorer, striped toothpaste, aftershave lotion, beforeshave lotion, slimming diets, fattening

diets, deodorants, fizzy water, cigarettes, roll-ons, pull-ons and slip-ons.

By far the greatest effort of those working in the advertising industry are wasted on these trivial

purposes, which contribute little or nothing to our national prosperity.

In common with an increasing numer of the general public, we have reached a saturation point
at which the high pitched scream of consumer selling is no more than sheer noise. We think that
there are other things more worth using our skill and experience on. There are signs for streets

and buildings, books and periodicals, catalogues, instructional manuals, industrial photography,

Forgivable



We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-
ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched
scream of consumer selling is no more than sheer noise. We
think that there are other things more worth using our skill and

From Slow-paced Reading



We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents, We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute

little or nothing to our national prosperity.
In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We

to



We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents, We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.
By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute

little or nothing to our national prosperity.

In common with an increasing numer of the general public,

Fast-paced Reading
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We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable

means of using our talents.

We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable

means of using our talents.

We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable

means of using our talents.

We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the tech-
niques and apparatus of advertising have persistently been pre-
sented to us as the most lucrative, effective and desirable means

of using our talents.

Four Main Options



We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We

Left Justified
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We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We
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We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We

Right Justified
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WE, THE UNDERSIGNED, are graphic designers, photographers
and students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable means
of using our talents. We have been bombarded with publications
devoted to this belief, applauding the work of those who have
flogged their skill and imagination to sell such things as: cat food,
stomach powders, detergent, hair restorer, striped toothpaste,
aftershave lotion, beforeshave lotion, slimming diets, fattening
diets, deodorants, fizzy water, cigarettes, roll-ons, pull-ons and
slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public, we
have reached a saturation point at which the high pitched scream
of consumer selling is no more than sheer noise. We think that
there are other things more worth using our skill and experience

on. There are signs for streets and buildings, books and periodi-

Full Justified
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WE, THE UNDERSIGNED, are
graphicdesigners,photographers
and students who have been
brought up in a world in which
the techniques and apparatus
of advertising have persistently
been presented to us as the most
lucrative, effective and desirable
means of using our talents. We
have been bombarded with pub-
lications devoted to this belief,
applauding the work of those
who have flogged their skill and
imagination to sell such things
as: cat food, stomach powders,
detergent, hair restorer, striped
toothpaste, aftershave lotion, be-
foreshave lotion, slimming diets,

fattening diets, deodorants, fizzy
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WE, THE UNDERSIGNED, are
graphicdesigners,photographers
and students who have been
brought up in a world in which
the techniques and apparatus
of advertising have persistently
been presented to us as the most
lucrative, effective and desirable
means of using our talents. We
have been bombarded with
publications devoted to this
belief, applauding the work
of those who have flogged
their skill and imagination to
sell such things as: cat food,
stomach powders, detergent,
hair restorer, striped toothpaste,
aftershave lotion, beforeshave

lotion, slimming diets, fattening

Rivers
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We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We

Left Justified
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We, the undersigned, are graphic designers, photographers

and students who have been brought up in a world in which

the techniques and apparatus of advertising have persistently
been presented to us as the most lucrative, effective and desir-
able means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising in-
dustry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.

In common with an increasing numer of the general public,

we have reached a saturation point at which the high pitched

scream of consumer selling is no more than sheer noise. We

Unnecessary Hyphens in Left Justified Text
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We, the undersigned, are graphic designers, photographers and
students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-

ons and slip-ons.

By far the greatest effort of those working in the advertising
industry are wasted on these trivial purposes, which contribute
little or nothing to our national prosperity.
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“I will solve your problem for you. And
you will pay me. And you don't have to
use the solution. If you want options,

go talk to other people. But I'll solve the

problem for you the best way I know
how. And you can use it or not — that's
up to you. You are the client. But you
pay me.’
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little or nothing to our national prosperity.

In common with an increasing numer of the general public, we
have reached a saturation point at which the high pitched scream
of consumer selling is no more than sheer noise. We think that
there are other things more worth using our skill and experience
on. There are signs for streets and buildings, books and periodi-
cals, catalogues, instructional manuals, industrial photography,
educational aids, films, television features, scientific and industrial
publications and all the other media through which we promote
our trade, our education, our culture and our greater awareness of
the world.

We do not advocate the abolition of high pressure consumer
advertising: this is not feasible. Nor do we want to take any of
the fun out of life. But we are proposing a reversal of priorities in
favour of the more useful and more lasting forms of communica-
tion. We hope that our society will tire of gimmick merchants,
status salesmen and hidden persuaders, and that the prior call on
our skills will be for worthwhile purposes. With this in mind we

propose to share our experience and opinions, and to make them
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Ein kleines Hindernis allerdings, ein immer
kleiner werdendes Hindernis. Man gewohnte sich
an die Sonderbarkeit, in den heutigen Zeiten
Aufmerksamkeit fiir einen Hungerkiinstler
beanspruchen zu 991 wollen, und mit dieser
Gewohnung war das Urteil tiber ihn gesprochen.
FEr mochte so gut hungern, als er nur konnte,
und er tat es, aber nichts konnte ihn mehr retten,
man ging an ihm vortber. Versuche, jemandem
die Hungerkunst zu erklaren! Wer es nicht fihlt,
dem kann man es nicht begreiflich machen. Die
schonen Aufschriften wurden schmutzig und
unleserlich, man rif3 sie herunter, niemandem
fiel es ein, sie zu ersetzen; das Tafelchen mit

der Zitter der abgeleisteten Hungertage, das in
der ersten Zeit sorgfaltig taglich erneut worden
war, blieb schon langst immer das gleiche, denn
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Sono un tenente dei bombardieri che ha fatto il

suo dovere. Ma non mi sento degno di te, libro mio

preferito. Mentre il mio cuore batte sicuro il mio
passo non lo sa cadenzare con eguale sicurezza.
Ho il passo indeciso, malfermo ondeggiante,
ferito, che ripete sulla terra le punture dilanianti
d’una piaga infame e assillante aperta nel mio

fianco. Piaga di Caporetto, piaga enorme che sento

vivere soffrire, imputridire e che presto bisogna,
ad ogni costo bisogna colmare, colmare con un
nuovo ultravermiglio generosissimo sangue a
fiotti bollenti, a torrenti nel suo centro e sugli orli
il cui viola sinistro ricorda le botti sventrate dai

fuggiaschi ubriachi, le schifose avvinazzate bombe

incendiarie su Cervignano e il putrido violaceo
fuggente tramonto del 27 ottobre. Guarire,
cuarire quella piaga! LLa guariremo. Gia domino
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First Things First: A Manifesto

We, the undersigned, are graphic designers, photographers
and students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of those
who have flogged their skill and imagination to sell such things
as: cat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming diets,
fattening diets, deodorants, fizzy water, cigarettes, roll-ons, pull-
ons and slip-ons. By far the greatest effort of those working in
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Foolproof Pie Dough

For one 9-inch Double-Crust Pie. Published November 1, 2007. From Cook's lllustrated.

Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and more supple than most standard pie
doughs and will require more flour to roll out (up to 174 cup).

Ingredients

2 1/2 cups unbleached all-purpose flour (12 1/2 ounces)

1 teaspoon table salt

2 tablespoons sugar

12 tablespoons cold unsalted butter (1 1/2 sticks), cut into 1/4-inch slices

1/2 cup chilled solid vegetable shortening, cut into 4 pieces

1/4 cup vodka, cold

1/4 cup cold water

Instructions

Process 11/2 cups flour, salt, and sugar in food processor until combined, about 2 one-second pulses. Add butter and shortening and process until
homogenous dough just starts to collect in uneven clumps, about 15 seconds (dough will resemble cottage cheese curds and there should be no uncoated
flour). Scrape bowl with rubber spatula and redistribute dough evenly around processor blade. Add remaining cup flour and pulse until mixture is evenly
distributed around bowl and mass of dough has been broken up, 4 to 6 quick pulses. Empty mixture into medium bowl.

Sprinkle vodka and water over mixture. With rubber spatula, use folding motion to mix, pressing down on dough until dough is slightly tacky and sticks
together. Divide dough into two even balls and flatten each into 4-inch disk. Wrap each in plastic wrap and refrigerate at least 45 minutes or up to 2 days.
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Foolproof Pie Dough

For one 9-inch Double-Crust Pie. Published November 1, 2007. From Cook's
lllustrated.

Vodka is essential to the texture of the crust and imparts no flavor — do not
substitute. This dough will be moister and more supple than most standard
pie doughs and will require more flour to roll out (up to 1/4 cup).

Ingredients

2 1/2 cups unbleached all-purpose flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted butter (1 1/2 sticks), cut into 1/4-inch slices
1/2 cup chilled solid vegetable shortening, cut into 4 pieces

1/4  cup vodka, cold

1/4  cup cold water

Instructions

Process 11/2 cups flour, salt, and sugar in food processor until combined,
about 2 one-second pulses. Add butter and shortening and process until
homogenous dough just starts to collect in uneven clumps, about 15 seconds
(dough will resemble cottage cheese curds and there should be no uncoated
flour). Scrape bowl with rubber spatula and redistribute dough evenly around
processor blade. Add remaining cup flour and pulse until mixture is evenly
distributed around bowl and mass of dough has been broken up, 4 to 6 quick
pulses. Empty mixture into medium bowl.

Sprinkle vodka and water over mixture. With rubber spatula, use folding
motion to mix, pressing down on dough until dough is slightly tacky and
sticks together. Divide dough into two even balls and flatten each into 4-inch
disk. Wrap each in plastic wrap and refrigerate at least 45 minutes or up to 2
days.



Foolproof Pie Dough

For one g-inch Double-Crust Pie.
Published November 1, 2007. From
Cook's lllustrated.

Vodka is essential to the texture of
the crust and imparts no flavor — do
not substitute. This dough will be
moister and more supple than most
standard pie doughs and will
require more flour to roll out (up to

1/4 cup).

Ingredients

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (1 1/2 sticks),
cut into 1/4-inch slices

1/2  cup chilled solid vegetable
shortening, cut into 4 pieces

1/4 cup vodka, cold

1/4  cup cold water

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl
with rubber spatula and redistribute
dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into
medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.
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Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.
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not substitute. This dough will be
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standard pie doughs and will
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For one 9-inch Double-Crust Pie. Published November 1, 2007. From Cook's lllustrated.

Ingredients

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (1 1/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
shortening, cut into 4 pieces

1/4 cup vodka, cold

1/4 cup cold water

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl

with rubber spatula and redistribute

dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into
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Foolproof Pie Dough

Vodka is essential to the texture of
the crust and imparts no flavor — do
not substitute. This dough will be
moister and more supple than most
standard pie doughs and will
require more flour to roll out (up to

1/4 cup).

For one g-inch Double-Crust Pie.

Ingredients

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (1 1/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
shortening, cut into 4 pieces

1/4 cup vodka, cold

1/4 cup cold water

Published November 1, 2007. From Cook's Illustrated.

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl

with rubber spatula and redistribute

dough evenly around processor

blade. Add remaining cup flour and

pulse until mixture is evenly
distributed around bowl and mass

of dough has been broken up, 4 to
6 quick pulses. Empty mixture into

medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.



Foolproof Pie Dough

For one g-inch Double-Crust Pie.

Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and

more supple than most standard pie doughs and will require more flour to roll out (up to 1/4 cup).
Published November 1, 2007. From Cook's Illustrated.
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1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (1 1/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
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[Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl

with rubber spatula and redistribute

dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into

medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and

refrigerate at least 45 minutes or up

to 2 days.



For one 9-inch Double-Crust Pie.

Foolproof Pie Dough

Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and

more supple than most standard pie doughs and will require more flour to roll out (up to 1/4 cup).
Published November 1, 2007. From Cook's Illustrated.
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pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl

with rubber spatula and redistribute

dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into

medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and

refrigerate at least 45 minutes or up

to 2 days.
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Published November 1, 2007. From Cook's lllustrated.
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combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl

with rubber spatula and redistribute

dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into
medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and

refrigerate at least 45 minutes or up

to 2 days.



Foolproof Pie Dough For one 9-inch Double-Crust Pie.

Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and
more supple than most standard pie doughs and will require more flour to roll out (up to 1/4 cup).

Ingredients

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (11/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
shortening, cut into 4 pieces

1/4 cup vodka, cold

1/4 cup cold water

Published November 1, 2007. From Cook's lllustrated.

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl
with rubber spatula and redistribute
dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into
medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.



Foolproof Pie Dough For one 9-inch Double-Crust Pie.

Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and
more supple than most standard pie doughs and will require more flour to roll out (up to 1/4 cup).

Ingredients

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (11/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
shortening, cut into 4 pieces

1/4 cup vodka, cold

1/4 cup cold water

Published November 1, 2007. From Cook's lllustrated.

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl
with rubber spatula and redistribute
dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into
medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.



Foolproof Pie Dough For one 9-inch Double-Crust Pie.

Ingredients Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and

more supple than most standard pie doughs and will require more flour to roll out (up to 1/4 cup).

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (1 1/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
shortening, cut into 4 pieces

1/4  cup vodka, cold

1/4  cup cold water

Published November 1, 2007. From Cook's lllustrated.

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl
with rubber spatula and redistribute
dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into
medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.



Ingredients

2 1/2 cups unbleached all-purpose
flour (12 1/2 ounces)

1 teaspoon table salt

2  tablespoons sugar

12 tablespoons cold unsalted
butter (1 1/2 sticks),
cut into 1/4-inch slices

1/2 cup chilled solid vegetable
shortening, cut into 4 pieces

1/4  cup vodka, cold

1/4  cup cold water

Foolproof Pie Dough

For one g-inch Double-Crust Pie.

Vodka is essential to the texture of the crust and imparts no flavor — do not substitute. This dough will be moister and
more supple than most standard pie doughs and will require more flour to roll out (up to 1/4 cup).

Published November 1, 2007. From Cook's lllustrated.

Instructions

Process 11/2 cups flour, salt, and
sugar in food processor until
combined, about 2 one-second
pulses. Add butter and shortening
and process until homogenous
dough just starts to collect in
uneven clumps, about 15 seconds
(dough will resemble cottage
cheese curds and there should be
no uncoated flour). Scrape bowl
with rubber spatula and redistribute
dough evenly around processor
blade. Add remaining cup flour and
pulse until mixture is evenly
distributed around bowl and mass
of dough has been broken up, 4 to
6 quick pulses. Empty mixture into

medium bowl.

Sprinkle vodka and water over
mixture. With rubber spatula, use
folding motion to mix, pressing
down on dough until dough is
slightly tacky and sticks together.
Divide dough into two even balls
and flatten each into 4-inch disk.
Wrap each in plastic wrap and
refrigerate at least 45 minutes or up
to 2 days.
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Thou shalt
break rules only
exceptionally



Rules are taught
to be broken only
exceptionally.
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